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Maine – NextGen College Investing Plan®

Finance Authority of Maine (FAME) – Program Administrator

Merrill Lynch – Program Manager

Sixth-largest 529 plan in the nation with over $8 billion in assets (per 
Strategic Insight as of December 31, 2014)

FAME Matching Grants up to $600 per eligible Maine account in the first 
year

Nearly $50 million in FAME grants and scholarships awarded since 2005 
(as of December 31, 2014)

Harold Alfond College Challenge – unique relationship between FAME 
and the Alfond Scholarship Foundation where over $20 million has been 
invested on behalf of over 40,000 Maine resident children (as of September 30, 
2014)
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Maine – Harold Alfond College Challenge Grant 
(Alfond Grant)

The $500 Alfond Grant is invested on behalf of each Maine 
resident newborn using data from the Bureau of Vital Records

Private funding of the grant by the Alfond Scholarship Foundation

Originally launched for Maine resident babies born on or after January 1, 2008 for 
whom a NextGen account was opened by baby’s first birthday

Universal enrollment announced March 6, 2014

All Maine resident babies born on or after January 1, 2013 are eligible for the 
Alfond Grant

If a NextGen® account is opened, the Alfond Grant can be linked for 
grant visibility on NextGen statements

FAME will reach out to Alfond Grant recipients to encourage account opening 
and/or on-going contributions

Alfond Grants are linked to eligible accounts, and are subject to other conditions and 
restrictions.
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Maine – Alfond Grant Outcomes and Evolution

Original launch results 1/1/2008 – 12/31/2012
40% of Maine resident babies born in this time period had NextGen 
accounts opened on their behalf by their first birthday

Universal Enrollment announced March 6, 2014
100% of Maine resident babies born on or after January 1, 2013 will 
have an Alfond Grant invested for them

New Challenges

Anticipated decrease in NextGen account openings due to the 
elimination of account opening requirement to receive the Alfond 
Grant

FAME goal is to have 100% of those who open a NextGen account 
make ongoing contributions
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Maine – Matching Grants for Accounts

Initial Matching Grant
$200 grant when a direct-sold account is opened with $25 or an advisor-sold 
account is opened with $50
Not available for accounts with Alfond-eligible beneficiaries

NextStep Matching Grant
50% match on contributions, up to $300 annual match
Incentivizing $50/month ($600/year) in contributions
No lifetime limit
Expanded marketing efforts

Automated Funding Grant
Doubled from $50 to $100 in 2015
Just $50/month will assist families in maximizing their NextStep Matching grant 
opportunity
Expanded marketing efforts – concept is set it and forget it

Grants are linked to eligible accounts, and are subject to other conditions and restrictions.
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Maine – Other Efforts to Increase Savings

K-8 College Access and Financial Education Outreach
Expanding outreach into elementary and middle schools
Universality of Alfond Grant brings incredible discussion opportunities when 
working with children and families

Social Marketing
Changing the culture of Maine from borrowers to savers
Big Hairy Audacious Goal – BHAG

Maine will be #1 in college savings and lowest in student loan indebtedness by 
2030!

Rallying Cry – Collective Impact
Invest in ME

Statewide rallying cry – Invest in ME (Maine)
Family rallying cry – Invest in ME (the child)
Looking beyond parents for contributions; grandparents, other family 
members, employers, communities, foundations
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Jodi Golden

Promise Indiana
College & Career Readiness
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Educational Savings



College & Career Discovery



Awareness of 529 through School

(Item: If yes, how did you hear about the College Choice 529 Plan? (Choose all that apply) Response choices: 
my financial advisor, the internet, friends or relatives, television, radio, magazines or newspapers, my 
employer, my children’s school, the State Treasurer’s office, Community events, the local library, other)

Pre-intervention Post-intervention



School Registrations & Engagement 

41 School Registration /Back to School Nights

4 Pilot Counties – 529 Accounts increased between 35%-100%

Up to 38% of the cohort qualified for the match 

Year 2 – Establish the Behavior; Employer engagement

Key Points:
Superintendent and Teacher buy-in

Local School Staff as Volunteers

Abbreviated enrollment application

School Districts/Communities marketing efforts – movie theater ads, 
newspaper inserts, banners, info to parents



Presenter: Regina Carmon

College Savings Bank

Social Gifting



Overview: Social Gifting

Online Gifting launched 
with Online Banking –
Oct. 2013

Invite Family & Friends

No Sharing of relevant 
account info

Gifting is Encouraged 
all year round

15 Template/Occasions 
with a unique image

Info is auto-filled

Optional Customization

Easy to send and gift:
Email with a unique link 
(URL)

NEW: Social Gifting 
Launched Aug. 2014

Easy to manage gift 
requests and deposits
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Gifting Feature:
Email & Social



Benefits: Family/Friends

Give through 
secure portal

No Account Info 
Shared

Receive a 
confirmation email 
of gift deposit

Option to print a 
custom gift 
certificate…
now or later
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Optional
Messaging
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Benefits: Account Owner
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