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We are Not Building a Website
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We are Leveraging the Personal Learning Environment
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"Personal Learning
Environments are systems that
help learners take control of
and manage their own
learning.”

.- set their own learning goals

-~ manage their learning; managing
both content and process

.- communicate with others in the
process of learning

.- and thereby achieve learning
goals.

(van Harmalen 2006)




And Creating a Platform for
Social Learning
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Welcome to your first day of class!

Virginia S5tate University has proudly partnered with Flat World Knowledge to
provide you free digital access to your book and supplements.

Once registered you’ll have access to all of the following:

Read Online J Print-It-Yourself

Your book is available to PDF format available for

read in its entirety online 8 instant download to read
offline or print out at home

eBook - Audiocbook

Use your iPad, Nook or AR Load your book on your
Sony Reader with this iPod or MP3 player and
brand new option study while you multi-task

*where available

Study Aid Package
Additional interactive learning supplements help reinforce key
terms and concepts from each chapter

*Do not lose this handout! Your code is unique and created especially for you.



Standard Adoption: Textbooks are free to read online and supplementary
purchased

material must be

Information Systems: A Manager's Guide To Harnessing

by John Gallaugher

U How to Read This Book

available for this book.

Books for your class

—_—
|

| G-

Print-it-Yourself

NO SNPDNG Or wasiting for
Ocltvery. POF format avalladie for
Instant downioad

Ohapter 1: Zars: Past Faashon fom Savvy Systarms

Print Chaptar | Osapter Audio | Ownpter BRudy Alds
Section 1 Mntroduction
Section 2: Dont Guess, Gather Data
Section 3: Moving Forward

$24.95

Chapter 2: Statngy and Techndlogy
Mrind Chapler | Chmplier Audio |
Section 1: Mrtroduction
Section 2: Powerful Resouroes
Section 3: Bariers to Ertry, Technology, and Timing
+ Sexction 4: Key Framework: The Frve Foroes of Industry
Corrgetitve Advartage
Saction §: Key Framework: The Value Chein

Oheirter Shady Acde

Study Aids
Onling, Interactive study ads help
renforce oy berms and CONCEpts

for sach chagtes

Crapter 3: Netfix: Devid Bocormes Coliath

Print Chapter | Crapter Audio | Chinpter Siudy Aide
Section 1: Mntroduction
Saction 2; Tech and Timing: Creating Killer Assets

« Section X From Rorms to BRx: Opportunty or Threst?

$14.95

45 Notes

Welcome to your Information Systems: A Manager’'s Guide To Harmessing
Technology textbook. Below are the book options, study aids, and other leaming tools

Lo

Black & White Book
Shioped denctly to your doo

groat for highfighting, note taking
g easy referenoe

$29.95

o))

Audio Book

Load the bock audio onto any
M3 player, Listen on-che-go, vy
e, afywhece!

$39.95

CLIZD

Search this book m

| MY RATWORLD | &

Graew OF 000U

S Access My Stuff

le

Full Color Book

Experience the book with the A4
et of cofor photos and
graphics.

$59.95
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Information Systems: A Manager's Guide To Harnessing Y ror

by John Gallaugher

Introduction

LEARNING OBJECTIVE

After studying this section you should be able to ¢o the following:

1. Understand how Zara's parent company Inditex leveraged a technology-
enabled strategy to become the world's largest fashion retailer,

Cragter 1: Zara: Fast Fashion from Sawvy Systems The pocr, ship-buiding town of La Corufla in northern Spain seems an uniikely home to 3
tech~-charged iInnovator in the deddedly ungecky fashion Industry, but that's where you'll find
"The Cube,” the gleaming, futuristic central command of the Inditex Corporation (Industrias de
: Dise’o Texul), parent of game-changng dothes glant, Zara, The blend of technolkogy-enabled
v Section 2: Don't Guess, Gather Data strategy that 2ara has unleashed seems 10 break all of the nies n the fashion industry, The

Prist Ohapter | Chapter Audio | Chapter Study Alds

+  Secton 3 Moving Forward firm shuns advertising and rargdy runs saies. Also, in an industry where nearly every major
player outsources manufacturing Lo low-cost countries, Zara is highly vertically integrated,
Ohageer 2: Stratagy and Technology Keeping huge swaths of s production process in-house. These counterintuitive moves are part

of a recipe for success that's beating the parts off the competition, and it has turned the

founder of Indtex, Amarcio Ortega, Nto Spain's wealthiest man and the workd's richest fashion
Chegter 4: Moore's Law and More: Fast, Owap Compating and What axecutive

It Maarws for the Menager

Quoster 5: Understanding Metwer Effects

Cragter 6: Peer Prodction, Socal Mada, and Web 2.0
Chagter 7: Fecebook: Buliding a Business from the Social Gragh
Chagter 8: Google: Search, Orline Advertising, and Beyond
Ohagtre O Undentandsg Soffware: A Prmer for Managen
Chagter 10: Software in Ruc Partly Ooudy and Sometimes Froe

Chagter 11: The Deta Asset: Detabases, Busness inteligerce, and
Competitve Advartage

Chagter 3i Netfloc Devid Becomes Gollath

Figure 1.1,

Web
View
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by John Gallaugher

Introduction to Business Information Systems

Pennsylvania State Univeruty
Kathleen Riley
MIS 204 (LEAP 097)

e e

Key Terms

Print Chagtar | Cragter Audia | Owapter Study Alds

Crapter 4 Moore's Law and More: Fast, Cheap Computing and What
N Noarw for the Manager

Crapter 5: Undentanding Notwork Effects

Crapter & Peer Production, Sooal Medla, and Web 2.0
Ougter 7: Fecabook: Bulding a Dusiness from the Soctel Graph
Crapter & Google: Search, Ordrn Advertmuryg, and Boyord
Dhapter 9. Understandiog Software: A Primer for Mavegen
Orapter 10: Software n Fuac Partly Coudy and Sometimes Froe

Crapter 11: The Data Asset: Databases, Dusiness Intelligerce, and
Corrowtitoe Advartage

o~ Educator Took o Camact Suppoct

Information Systems: A Manager's Guide To Harnessing

STUDENTS
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CHAPTER 1
Zara: Fast Fashion from

Savvy Systems

1. INTRODUCTION

LEARNING OBJECTIVE
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Opportunity

- “Under pressure to cut
costs and simplify hiring
efforts, U.S. companies
are increasingly recruiting
from large state schools
over private elite
institutions.”

- (Merritt, WSJ, 2010).




Opportunity

~-In addition to cutting costs,
large, public schools are
more favorable for
employers because of the
larger pool of graduates
and the students are
generally more prepared
and fit better with
corporate cultures.

- (Tseng, CNNMoney.com, 2010).




VSU Value
Proposition

~-Virginia State University
boasts a less expensive
education, career
development, small class
sizes, direct interaction
with professors, and
professional connects, all
of which are advantages
of small, private schools
and large, public schools.




T

VSU Brand Identity:

A public institution with a private
school feel

.- professionalism

- Industry focus and
commitment

.-committed to embracing the
strategic and practical
Implications of new
technologies

.-energy & enthusiasm

.-vision & Innovation




Professionalism |

The school is committed to partnering with
industry for mutual investment in the
development of leaders and critical thinkers
for the 21st century in order to provide
students with a strategic competitive
advantage in the marketplace.

(From RFL School of Business Mission)
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Industry Focus
& Commitment

Enhancing communication, analytical and
technological skills through individual
attention, intellectual growth, and applied
learning.

(From RFL School of Business Mission)




Embracing the
strategic and
practical
Implications of new
technologies

Enhancing communication, analytical and
technological skills through individual
attention, intellectual growth, and applied
learning.

(From RFL School of Business Mission)
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SCHOOL OF BUSINESS

Reginald F. Lewis
School of Business at

Virginia State University
IS using electronic course delivery

to save money, save the

environment, improve student
retention, and prepare graduates for
the complex working world.




Vision &
Innovation

VSU

VIRGINIA STATE
REGINALD F. LENVWIS

SCHOOL OF BUSINESS

Are You Ready for
a Soclal Campus!

At GoingOn we help transform your static portals, legacy
collaboration tools and learning systems into vibrant social

communities.

flatworld

KNOWLEDGE




